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Concept Descriptions

1.

2.

3.

The storyline we chose to go with is a


girl who is having a tough time


figuring out how to register for


classes, so she calls up her friend


who is a MAP.

In order to demonstrate the distress


the student was experiencing, we


decided to add an intense ominous


tone which is set by the black and


white filter and mood-setting music.


Once she meets with the MAP, the


aesthetic shifts to a bright upbeat


setting with fun music.

To give some insight to the viewer


regarding what a MAP does, we


decided to include a screen recording


of a student logging into MyMadison,


going to enroll in classes, and then


showing the final class schedule.
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Client: MAPs

Agency:  MMVS Agency

Writers: Miranda Morrone, Becca Smith, Audrey Valentine, Grace Manganaro

Time: 30 Seconds 

Air Date: October - November, 2022




Script

            SFX: ANSWERING A FACETIME RING            

Bella: (ON FACETIME) Hey!

Casey: Hey, since you're a MAP, do you have time to help me with my 

            spring registration? 

Bella: I’m actually at work right now, come to SSC and I can help you out!

            SFX: RUNNING. 

            SFX: DOOR OPENING, CLOSING.  

Bella: Casey? That was quick.

Casey: Yeah… um I just sprinted here. 

            SFX: HEAVY BREATHING, OUT OF BREATH

Bella: Don't stress, 

            SFX:  DEEP BREATH

          As a MAP I’m here to help you with registration and any other  

          advising questions. It’s literally in my title.

ANNCR: JMU Madison Advising Peers, SSC Room 4045, your one stop shop 

             for all things advising. 

R A D I O  S C R I P T





V I D E O  S C R I P T



Client: MAPs

Title: Meet You in SSC!

Duration: 30 seconds

Pre-Roll

Key frame: SCENE 3
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F I N A L 

A D V E R T I S E M E N T S

V I D E O

h t t p s : / / y o u t u . b e / U C C 5 K q 7 Q R R s



R A D I O

h t t p s : / / y o u t u . b e / C U J 1 2 B y C f N E



M u r a l  L i n k

https://youtu.be/UCC5Kq7QRRs
https://youtu.be/CUJ12ByCfNE
https://app.mural.co/invitation/mural/jmusmad0236/1664994104544?sender=u3bf082669a296bdf781f8471&key=a13bc1e2-bada-4863-892e-01df6cdeff0e


Media Rationale

Our creative approach is to present Madison Peer Advising as a one stop shop for all

things JMU advising. We show students struggling with MyMadison, who need serious

guidance. Our main goal was to inform fellow undergraduate students about how helpful

MAPS truly are, in a humorous way. Due to having minimal time, we decided to use our

team as a choice of talent. Audrey and Miranda played Bella and Casey, portraying a

stressed student and a helpful MAP. The tones we were trying to portray are cheerful,

supportive, helpful, and positive. In our commercial, we also added themes of eeriness,

stress, and humor. In the commercial, we used sound effects including: eerie music,

FaceTime answer tone, record scratch, computer clicks, and a ding to represent a wink.

The eerie music is used in the beginning to show concern and distress, but it stops when

Casey receives help from Bella. In our radio ad, the sound effects we used are a FaceTime

ring, running, door opening and closing, heavy breathing, and a deep breath. We used

these sounds to show an urgency to get help from a MAP.  Our "hook" in both our radio

and commercial ads are the infamous FaceTime sounds that everyone has engrained in

their memory. We believe this is very original and intriguing to our target market. 

Creative Rationale

Our radio advertisement follows a few of the best practices including keeping it simple,

getting to the point, and using create sound effects. Although the ad was more relaxed

and casual, the message was easy to understand in a way that wasn't obnoxious or brash.

What Madison Advising Peers do was quickly addressed within the first line where Casey

asked for help. Sound effects were used to our advantage to create a picture in the mind

of the audience. The ringtone at the beginning is well known for being a FaceTime call so

Bella didn't have to announce that Casey was calling her. We also used fun sound effects

of running and the door opening and closing. These were addressed but for comedic

affect and to keep the ad light hearted. We also used the name of the client multiple

times so that the listener can easily remember who the ad is for. Our television as

followed the best practices of thinking visually, getting immediate attention, and giving

viewers credit. We used the classic sound from horror movie trailers in the beginning to

emulate the feeling of stress that Casey was going through.  This grabs the immediate

attention of the viewer. The record scratch is used to show that things have changed once

Casey goes to Bella for help. The clips after are then very bright and upbeat music is

played in the background. We thought that these visual and auditory factors were a good

was of showing what MAPs is for instead of spelling it out for the audience. These

methods were used to create great radio and TV ads with the most engaging qualities. 



M E D I A  C I T A T I O N S
E l l e n ,  R .  B u b b l e g u m  B l a s t .  B u b b l e g u m  s h i m m e r  p o p .  

h t t p : / / l i n k s . u n i v e r s a l p r o d u c t i o n m u s i c . c o m / n D 8 2 w e

G a m i n g s o u n d f x .  ( 2 0 1 9 ,  A p r i l  2 8 ) .  M o u s e  C l i c k  -  S o u n d 

E f f e c t  ( H D ) .  Y o u T u b e . 

h t t p s : / / w w w . y o u t u b e . c o m / w a t c h ? v = h 6 _ 8 S l Z Z w v Q

S i m p l e G a m i n g S o u n d s .  ( 2 0 1 5 ,  J u l y  1 5 ) .  R e c o r d / D J 

s c r a t c h  s o u n d  e f f e c t .  Y o u T u b e . 

h t t p s : / / w w w . y o u t u b e . c o m / w a t c h ? v = D 3 C U 7 k x M b 6 E

U l l r i c h ,  &  G u b e r .  C l i c k  C l i c k  B o o m .  T r a i l e r  d r u m s  2 . 

h t t p : / / l i n k s . u n i v e r s a l p r o d u c t i o n m u s i c . c o m / H Q 9 u k U

Y o u T u b e .  ( 2 0 2 1 ,  A u g u s t  1 1 ) .  K e y b o a r d  t y p i n g  s o u n d 

e f f e c t  ( n o  c o p y r i g h t  f r e e  t o  u s e ) .  Y o u T u b e . 

h t t p s : / / w w w . y o u t u b e . c o m / w a t c h ? v = z Y 4 F I u Y g 9 k E

Y o u T u b e .  ( 2 0 2 1 ,  M a y  1 4 ) .  F a c e T i m e  h a n g  u p  -  s o u n d 

e f f e c t .  Y o u T u b e .  h t t p s : / / w w w . y o u t u b e . c o m / w a t c h ? 

v = I y 3 6 B c F z b p E


